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The pleasure of leading an association resides partly in the conversations 
and exchanges with people of various background and from different branches 
of our industry. Whilst the health crisis took this away from half of my term of 
office, we took on the challenge of reinventing ourselves and finetuned our 
digital communication channels into efficient and reliable tools. Whether it be 
our monthly newsletter, our Twitter or LinkedIn accounts, and the Construction 
lunches transformed into virtual breakfasts, all saw a rise in followers and 
subscribers. Three associations join us and like all of you, we thank them for 
their trust and membership.

As we continue to deliver positive messages and solutions, our 
relationship with the European Institutions grows and the officials turn to us for 
feedback. Construction Products Europe was the first association to host the 
European Commission during the drafting process of a sustainable built 
environment strategy. Even if the Commission’s plans changed, it allowed us 
to think strategically as numerous initiatives were launched on the EU scene. 
These include the Renovation Wave and the Construction Products Regulation 
(CPR) consultation, the cornerstone of our work. As Germany held the EU 
Presidency, we had the honour of being primary interlocutors on their online 
CPR event, pressing home our priorities, later reinforced by our digital 
communication and that of our followers. 
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More recently, we had the pleasure of co-hosting a workshop 
with the Commission on the New Bauhaus Initiative, which 
gathered representative from across the construction sector. I am 
personally proud to see Construction Products Europe at the 
centre of the discussions that matter for our sector.  

As a closing note, I wish to thank the secretariat and our 
members for their dedication. The numerous meeting that we had 
with European Commission Commissioners, Heads of Unit, and 
staff, reinforced the credibility of our input and strengthened the 
voice of construction products manufacturers in the European 
debates.

Cédric de Meeûs



No annual report for 2020, and probably for 2021, will go without a large 
part dedicated to the Covid health epidemic and its impact. We cancelled all 
meetings and travel plans early last year and turned to digital tools. It took a 
little bit of time to pick the right one amongst the plethora of systems but in the 
end, it allowed us to connect with more members than ever. Indeed, we 
organised shorter meetings on a regular basis and this turned out to be both 
effective and popular.

As the pandemic was growing in strength, we brought together our 
members and colleagues from FIEC and EBC and penned a letter to the 
European Commission (EC), urging them to act and to support the 
construction industry. Thierry Breton, EC Internal Market Commissioner, 
responded immediately and invited a selected number of CEOs for an online 
meeting, soon to be followed by a second.

Whilst we were all adapting to the new reality, we focussed on our key 
concerns, amongst which the revision of the Construction Products Regulation 
(CPR) took central stage. We invited key stakeholders to work with us on a 
draft proposal to be shared with the European Institutions. As the European 
Parliament (EP) initiated its own CPR report, we were invited by the EP Internal 
Market Committee (IMCO) to hold an online webinar to explain the CPR 
technicalities to the Members of the European Parliament (MEP). We also 
worked closely with the EP rapporteur, German MEP, Christian Doleschal 
whilst he was drafting the EP CPR report.
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The second pillar of our work is focussed on sustainable 
construction and ahead of the EC announced publication, we 
released our views on what a sustainable built environment strategy 
should cover. Our aim was to tie all EC construction-related 
initiatives together and to paint the bigger picture, thereby bringing 
a sense of clarity and long-term planning to the circular economy 
and Green Deal plans.

Last but not least, as there is strength in unity, we had planned 
a big event to celebrate the launch of a new alliance that we had 
suggested a year before. The launch was delayed, for obvious 
reasons, became digital, but was still a huge success as the 
Construction 2050 Alliance now brings together stakeholders from 
the whole value-chain, with a membership of 50 EU associations.

We can safely conclude that we intelligently navigated through 
a long stretch of turbulence and brought home some successes to 
be share with you all, as without your membership and support, 
these would never materialise.

Christophe Sykes



The Construction Products Regulation is now at the centre of the 
European political discussion. Our industry is pushing for short-term solutions 
to unblock the citation of harmonised standards and we are also working in a 
long term strategy which will include the revision of the regulatory framework. 
The European Commission launched an impact assessment describing some 
policy options but unfortunately, none of them were satisfactory for the 
construction industry. Our efforts last year focused on developing an 
alternative proposal for the future of the CPR which is expected to satisfy not 
only the needs of the industry but also the demands from Member States and 
European Commission.

The other important field of expertise of our association is related to 
environment and, as described in the European Parliament report about the 
CPR and in the EU Green Deal, the CPR is expected to address product 
environmental performance. Our industry is leading the delivery of this kind of 
information to the market in times of increasing pressure on transparency and 
data exchange.

The European Commission is working in different initiatives addressing 
construction products, some of them are horizontal such as the development 
of the European taxonomy and the Sustainable Products Initiative while others 
are focused on construction such as the EPBD revision and the renovation 
wave. The challenge for our manufactures is to ensure coherent development.

2021 a year for 
reconstruction 



our work



key figures 
1100 Linkedin followers
(up 87%)

2313 Twitter followers
(up 7%)

919 newsletter subscribers 
(up 16%)

39 259 pageviews
(up 32%)

1.29 sessions per user
(up 7%)



Thank you!
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